
 

Dr Keith E. Fildes                               21/23 October 2014 
(with acknowledgments to Dr Lyuba Alboul, CARR) 

Producing Research Posters 

http://www.shu.ac.uk/


Producing Research Posters 

 This session will cover: 

 

o The purpose of posters 

o What should be included 

o Design considerations 

o Getting started 

 

 

 The follow-up session on 4/6 November will cover: 

 

o Peer review and refinement 

Objectives 

http://www.shu.ac.uk/


Producing Research Posters 

 A poster is a means of communicating  information about your 

research 

 

 An illustrated summary of one aspect of your research (it should be 

focussed) 

What is a Poster? 
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 Posters can be a more effective advertisement of your area of work.  

Some of the advantages include: 

 

o You have more control - don't need to worry about delivering 

to/engaging a large group, nerves, software failure etc. 

 

o You can speak with a lot of people and there's much more 

opportunity for two-way dialogue and to find those who share your 

research interests (one-to-one networking) 

 

o Can bring the poster back to your department/office where it can 

hang for years 

Posters vs Presenting 
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 Title - 12 words maximum 
 

 Introduction to your research question/interest 
 

 Overview of your approach/methodology/enquiry 
 

 Results 
 

 Analysis/discussion of your results 
 

 References 
 

 Acknowledgements 
 

What Information Should be  

on a Poster? 
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Positives and Negatives 
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Positives and Negatives 
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Positives and Negatives 
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 Legible 

 

 Visually attractive - colourful, pictures, diagrams 

 

 Portrait (organisers prefer/common) vs landscape (can see all of it at once) 

 

 Not crowded with information - use space 

 

 Clear headings/sub-headings  and captions for figures 

 

 Logical flow of information 

 

 How much data to present? 

 

 A clear narrative vs swamped with written text 

Design Considerations 
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 A poster is not a wall mounted essay, more a colourful abstract. The 

aim of the poster is to grab the attention of your audience which in 

turn will generate interest in your area of research 

 

 Everything within the poster, including all graphics and text, must 

relate to the research project you are trying to communicate 

 

 All of your main points and conclusions must be clear and concise 

 

 Only use project details which are absolutely essential for getting 

your point across 

 

 Try to express your main points graphically (more of a challenge for 

AHSS) 

Planning 1 - Communicate 
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 Always read the conference poster requirements clearly. If you are 

unsure of these requirements, get in touch with conference 

organisers 

 

 Most conference organisers will give you the following guidelines for 

submission which are the following areas: 

o Word count, specifically a minimum and maximum 

o Orientation and size 

o Logos 

Planning 2 - Requirements 
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 Who is your Audience? 

 Effective communication begins with knowing who your audience is. Your 

poster is there to get your message across, and it is of no use if the person 

looking at the poster doesn’t understand what they’re looking at 

 

 The three main type of audience are: 

 Specialist: Audience has a high level of knowledge within your discipline. 

There is a good understanding of unique terminology and practices used 

within the field. You may go into detail regarding you research without fear 

of it being misunderstood 

 The Wider Field: The audience are in a field of research related to your 

own, but may not be familiar with the more specialist terms and practices 

within your area 

 General: Little or no familiarity with the subject, explanations must be given 

in the most basic terms 

Planning 3 - Audience 
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 Your audience will not approach your poster if its subject is not clear 

from 3 metres away 

 

 All elements should be visible from at least 1.5m 

 

 In the first three seconds of looking at your poster, the reader is 

deciding whether to stay and explore the poster or move on 

 

 Make the main heading large and to the point, try to avoid a long 

main title (12 words), you have a whole poster to get your message 

across 

 

 Stand by your poster and/or have A4 takeaways available 

Engaging the Audience 
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 The most important aspect of any good academic poster is that it is 

easy to follow 

 

 A series of columns allows readers who may be unfamiliar with your 

subject matter and method of research to easily follow the direction 

of your information. Newspapers have used this format for decades 

as studies have shown it is by far the easiest way to make the 

information readable 

 

 Another useful attribute of a column layout is that it makes it easier 

for many people to stand at a poster and read at the same time 

Layout 
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 For poster presentations at most English speaking conferences, the 

way people will read the poster is from top to bottom and left to right. 

The examples below highlight in numbered order, the way most 

posters are read 

 Arranging your poster elements in the order shown below will make 

it easier for a crowd to read the poster on the day 

Reading Order 
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Clutter and Balance 
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 Try not to fill all of the available space on the paper.  Having too many items 

closely packed on the poster; makes the poster hard to read.  Try to use 

white spaces as pauses, this will make the reading experience easier for 

the viewer, and it will be easier for you to define sections 

 

 From a design point of view, attractive posters have a good balance of 

images and text across the entire area of the poster 

 

 Notice how all the text elements together make the poster ‘weighted’ to one 

side giving the reader a lot of text to digest all at once 

 

 Placing illustrations throughout the poster breaks the text up into easily 

readable chunks gives a better flow to the viewing experience 
 

Clutter and Balance 
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Images 
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 Try to keep you graphs/images and figures above 13cm x 15cm. This is a 

good size relative to the size a poster and will enable your images and 

graphics to be seen clearly 

 

 Your graphic elements should be relevant to the subject matter, clear, to the 

point, and attractive 

 

 Resolution 

 

 Use images with a resolution of at least 300 dots per inch (DPI). This will 

give you greater flexibility when resizing your images on the poster 

 

 Avoid low resolution images from web pages. They can appear clean and in 

focus on the screen, but when printed large will look soft and pixellated 

Images 
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Graphs 
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 A poster is all about getting your message across clearly. Communicating 

results and relationships is very important 

 

 Graphs should be clean and simple to understand but most importantly 

show any relationships as clearly as possible 

 

 All text on the graph needs to be clear and concise, and must follow the 

same text styles as the rest of the poster 

 

 Format specifically for the poster, e.g.: 

o Clearly titled axes and ticks 

o No gridlines to detract from the plotted points 

o Clear plot lines 

o A clearly defined legend 

o A short clear title 

Graphs 
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 Your main title should be large, 90‐150 point bold and readable at a 

distance of 3 metres 

 

 Use a different size or boldness of text to define column headings 

 

 Text and titles, when written entirely in capitals are harder to read 

 

 Try to avoid large paragraphs of text. Break up large blocks of text into short 

statements that are short and to the point. Use bullets and lists to achieve 

this 

 

 The body text should be 26‐32 point 

 

 Use plain styled fonts such as: Calibri, Ariel, Times New Roman 

Text 1 
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 Avoid using script style fonts as they can be difficult to read 

 

 To make text easier to read, place dark text on a light background or vice 

versa 

 

 Avoid long titles. A short and clear title will give your poster’s reader an 

instant idea of what the poster is about 

 

 Avoid font sizes below 24 point, anything smaller than this will require the 

reader to stand very close to the poster, and may be uncomfortable to read 

 

 Avoid using too many different type faces. This will make the poster appear 

disjointed and may distract the reader from the subject matter 

Text 2 
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 Choosing the right colour scheme is a very important choice.  Backgrounds 

and colours should be subtle to enhance the nature of the subject as 

opposed to detracting from it 

 

 Below is a ‘Colour Wheel’ that you can use for choosing a colour scheme 

for your poster 

 

Colour 
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 This scheme uses two or more opposite colours in the colour wheel. In this 

case the colours are blue and orange 

 

 

 

Colour 1 - Complimentary 
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 This scheme uses two or more opposite colours in the colour wheel. In this 

case the colours are blue and orange 

 

 

 

Colour 2 - Monochromatic 
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 This uses 3 adjacent colours in the colour wheel to make up the palette. 

You can vary the shades and tints 

 

 

 

Colour 3 - Analgous 
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 Two SIoE templates provided, but feel free to customise 

 

 Support available from Sophie Waller.  Email final poster to her by 

17/11 at latest, or take it to her by 24/11 

 

 If doing yourself:  

o The Print Shop (fka Print Services) - research posters are fairly 

routine for them 

o Have your cost code - costs £9 for an A1 poster 

o They can usually do 'next day' 

 

 Common complaints from printers - not high enough resolution 

images and going too close to the edge of the page (bleeding) 

 

Printing Practicalities 
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